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Style Guide – Riverside Community College District and Foundation

Introduction from the Chancellor

 As the Riverside Community College District transitions from a three campus to a three college District, one of 
the challenges we face is helping our communities understand this shift and what it means to them. Our history 
dates back to 1916, making us one of the most well known public entities in Riverside County. It is now time to 
re-establish our identity in the eyes of our community. We have concluded a branding campaign that produced a 
logo and seal for the District and a co-branded logo for the Foundation. We are eager to put these images to use 
and must be assured that our message will remain consistent in every way that our constituents see us and how 
we present ourselves.

To that end, this style guide has been developed to be an easy-to-use reference ensuring consistency in the 
use of our graphic identity. This guide will provide examples of how to use the logo and seal in both internal and 
external applications. Clear examples of how to properly use the graphic images are contained in the pages that 
follow. Templates for many regularly used items are available on the Intranet site and through the District Printing 
and Graphics Center. Any questions pertaining to an application that is not covered in this style guide should be 
directed to the Office of Strategic Communications and Relations.

Thank you for continuing to work with me to make RCCD go from good to great.

Gregory Gray
Chancellor
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Brand Identity – RCCD and Foundation

The importance of District and Foundation brand identities is paramount. The goal is to ensure the qualities 
identified in the brand identity statement are projected consistently in every item produced by the District and 
Foundation. The graphic identity represents the image of District and Foundation and is the cornerstone in all 
communication efforts. This message must remain clear, singular, and consistent to build the identity which will 
differentiate RCCD and the Foundation from its competitors.

The Brand Positioning Statements

RCCD is committed to providing academic, financial, business, legislative, and human resource support for 
its three colleges – Moreno Valley College, Norco College, and Riverside City College – to meet the needs of its 
growing communities.

RCCD Foundation is a non-profit organization dedicated to supporting our students’ educational and career 
goals. We are committed to raising funds for scholarships, programs, and facilities at our three colleges for the 
success of our diverse communities.

Consistency

As a three-college district, RCCD and the Foundation must begin to differentiate themselves from how they were 
initially identified. It will take time to establish the District and the Foundation as separate supporting entities 
that operate behind the colleges so that each time a constituent comes into contact with the brand, they will 
form the correct association as to who we are. As a District and a Foundation, it is vital that our new brand tie 
into our history of education excellence and our continued relationship as the support functions for the three 
colleges.

Therefore, what a constituent sees must be consistent each and every time the District and the Foundation logos 
are used so that there is no confusion as to who and what the District and the Foundation are.
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The RCCD and Foundation Logos

The RCCD and Foundation logos were developed by a diverse group of personnel and community members. They 
depict the focus on our historical presence in these communities and the dedicated support that each entity 
exhibits as exemplified by the committed and diverse staff.

They are made up of two components: the letters RCCD and the words Riverside Community College District 
broken up by gold lines. The Foundation logo is a co-branded version of the District mark.

The components are always placed together in this manner and may never be altered or reproduced, unless prior 
approval is gained by administration. The proportions and colors should never be altered. These are the primary 
District and Foundation logos and should always be the first choice in any publication. 

The vertical version of the logos is the secondary one and may be used only when nothing other than a 
horizontal solution is required. 
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The Logo – Co-Branded

Administration will approve on a case-by-case basis the use of co-branding to use the District logo in conjunction 
with a department or program. The co-branded logo font should never be altered or changed. The components 
are always placed in this fixed manner and may not be altered or reproduced. The proportions and colors of the 
co-branded logo may never be altered. The District Printing and Graphics Center will create co-branded logos for 
each department and program. Submit your request through Footprints.

Logo File Formats

The logo is available in a variety of electronic file formats, each intended for a particular use depending on the 
media for which it will be reproduced. Selecting the correct file format will ensure that the logo is reproduced in 
the appropriate manner and will maintain the brand identity.

•	 File formats: 

o EPS – vector files are for use in professional printing applications. It prints in the highest 
resolution, is scalable and has a defined color model such as CMYK or Spot Color

o JPG – are bitmap images with RGB color. This has an opaque background and should be used in 
online and screen applications such as email and PowerPoint

o PNG – are bitmap images with RGB, have a transparent background and should only be used for 
PowerPoint or email

•	 Colors: the signature colors for the District and Foundation are a critical element in fixing a consistent 
and recognizable look. The primary colors for the logo are blue and gold. The logo must always be 
reproduced in these color or in black and white.

o RGB – Red, Green, Blue color file primarily used for images created for electronic purposes such 
as email, web, and PowerPoint. The District and Foundation RGB mixture for the blue is: 
R-0, G-37, B-123; the District RGB mixture for the gold is: R-210, G-142, B-0.

o CMYK – Cyan, Magenta, Yellow and Key (black) which are the key words used for some four color 
process printing.  The District and Foundation CMYK mixture for the blue is: C-,100, M-85, 
Y-0, K-13; the District and Foundation RGB mixture for the gold is: C-17, M-46, Y-100, 
K-2.

o Pantone or PMS – Pantone Color Matching System is the print industry color code numbers 
for exact color match used in four color process printing. The District and Foundation PMS 
color for the blue is 2747; the District and Foundation PMS color for the gold is 131 for 
coated stock and 124 for uncoated stock.

o B/W – black and white

C o m m u n i t y  E d u c a t i o n C o m m u n i t y  E d u c a t i o n

C o m m u n i t y  E d u c a t i o n C o m m u n i t y  E d u c a t i o n
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Contact the Office of Strategic Communications and Relations when a logo is needed for a third party vendor to 
ensure the correct file format is provided to the vendor, and that style guide requirements can be expressed to 
the vendor always with the intent of protecting the brand identity and always showing RCCD and the Foundation 
in the best possible light.

The Logo on Color

When the logo is used on color backgrounds, typically it should be printed in WHITE or BLACK. The logo should 
never be used on a multi-colored background. Consult the Office of Strategic Communications and Relations for 
proper usage on color backgrounds.

C o m m u n i t y  E d u c a t i o n C o m m u n i t y  E d u c a t i o n
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Stationery

 4800 Magnolia Avenue Riverside, CA 92506 (951) 222-8626 www.rccd.edu

Established
1975

President
Kerry L. Pendergast

Past Presidents
Tom Kenney
2009
Ricki McManuis 
2008
Ian Davidson
2007
Theresa Griffin
2005
Jim King
2004
Jan Zuppardo
2003
Robert L. Brown
2002
Dell Roberts
2001
Russ Bogh
2000
Henry W. Coil, Jr.
1999
Robert Lund
1998
Marcia McQuern
1996
Marilyn Tolson
1994
James Davidson
1993
Harley Knox
1991
David Willmon
1990
Kent Hansen
1989
Debbi Huffman-Guthrie
1987
Eldon McKell
1986
Nick Tavaglione
1985
Patsy Ligon
1984
Bill Martin
1983
Fred Butler
1982
Frances Nelson
1981
Vergil Johnson
1980
Dorothy Horstman
1976
Carolyn Diffenbaugh
1975

*Not to scale

Office  of  the  Chancellor

1533 Spruce Street
Riverside, CA 92507

(951) 222-8856
www.rccd.edu

1533 Spruce Street
Riverside, CA 92507

(951) 222-8856
www.rccd.edu

Letterhead

Letterhead is available either through the 
District Printing and Graphics Center or on the 
Intranet site. RCCD and the Foundation do 
not support third party vendors for letterhead, 
envelopes or business cards.

Letterhead specifications:

Size: 8.5” x 11”
Paper: 60# White Opaque
Logo: Upper left corner. 4.4x.43

Address text: 
Color: Blue; PMS 2747
Font: ITC Franklin Gothic

Typing format:
All letters and printed materials should be typed in the fonts selected by the branding committee and listed in 
the brand discovery report. Margins are 1” right and left.

•	 Headlines and Subheads: Arial
•	 Body text: Century Schoolbook
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4800 Magnolia Avenue • Riverside, CA 92506

*Not to scale

Envelopes are available through the District Printing and Graphics Center.

1533 Spruce Street • Riverside, CA 92507

Diversity and Human Resources
3845 Market Street • Riverside, CA 92501
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Business cards are available through the print shop and may include the District or Foundation mission 
statement on the reverse. 

RCCD Mission Statement: Riverside Community College District is dedicated to the success of our students and 
to the development of the communities we serve. 
To advance this mission, our colleges and learning centers provide educational and student services to meet the 
needs and expectations of their unique communities of learners.
To support this mission, District Offices provide our colleges with central services and leadership in the areas of 
advocacy, resource development, and planning.

The Foundation Mission Statement: The Riverside Community College District Foundation is dedicated to 
advancing academic excellence and access to education for all residents. In furtherance of its mission, the 
Foundation will develop resources to assist the District in meeting its objectives and will encourage and promote 
a variety of partnerships and alliances in the communities it serves.

The District logo mark and seal should be used alone. Very limited exceptions may be granted for specific 
official applications; e.g., the District business card, subject to approval by the Chancellor’s Office. In the case 
of combined usage, the District logo mark will take precedence and the seal may only be used as a secondary, 
supportive visual branding element.

Employee Name
Title

Department

1533 Spruce Street, Suite 210
Riverside, Ca 92507  
www.rccd.edu

t (951) 222-8000
f (951) 682-XXXX
first.last@rccd.edu

Riverside Community College District is dedicated to the 
success of our students and to the development of the 

communities we serve.

To advance this mission, our colleges and learning centers 
provide educational and student services to meet the needs 
and expectations of their unique communities of learners.

To support this mission, District Offices provide our colleges 
with central services and leadership in the areas of advocacy, 

resource development, and planning.

The Riverside Community College District Foundation is 
dedicated to advancing academic excellence and access to 
education for all residents. In furtherance of its mission, the 

Foundation will develop resources to assist the District in 
meeting its objectives and will encourage and promote a variety 

of partnerships and alliances in the communities it serves.

Employee Name
Title

Department

4800 Magnolia Avenue
Riverside, Ca 92506  
www.rccd.edu

t (951) 222-8000
f (951) 222-XXXX
first.last@rccd.edu
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Official Seal

The District seal can only be reproduced in the official District colors (blue and gold) see color guide on page 4. 
It can be foil stamped in silver, gold, or bronze foils. The minimum height when foil stamping is ½ inch. The seal 
can be reversed when printed on a dark color background. When reducing the seal for a watermark, it cannot 
be reduced further than 90% of official blue and gold or black, see color guide on page 4. The District logo mark 
and seal should be used alone. Very limited exceptions may be granted for specific official applications; e.g., the 
District business card, subject to approval by the Chancellor’s Office. In the case of combined usage, the District 
logo mark will take precedence and the seal may only be used as a secondary, supportive visual branding 
element.

Foundatio
n Foundatio

n
Foundatio

n
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This Basic District and Foundation Graphics Standards Guide will be updated before June 30, 
2011 to include specific usage standards of the District and Foundation logo and seal in web-
based, digital medias and other formats. Until that update is issued by the Office of Strategic 
Communications and Relations, the standards outlined in this basic guide apply to all uses and 
media.

Any questions regarding graphics standards should be directed to the Office of Strategic 
Communications and Relations.

Local Marketing Materials

Marketing materials including, but not limited to, flyers, postcards, brochures, and posters must be approved 
by administration. The Office of Strategic Communications and Relations is available to assist in all marketing 
material development. The print shop is available to work with programs and departments to produce marketing 
material in the most cost effective manner. 

The Office of Strategic Communications and Relations is dedicated to assist in building a consistent and 
recognizable brand. Any needs for advertising production should be brought to the attention of the Office of 
Strategic Communications and Relations to assist in meeting the need of the local advertiser. A request should 
be submitted through Footprints for the production of the ad or other material. 


